
Christina “CK” Kerley

Key Links:

t: 212.567.0481 e: CK@CKB2B.com

    Marketing Consultancy: www.CKB2B.com
    Marketing Blog: www.CKBlog.com
    CK’s Buzz: click here to view
    CK’s Speeches: click here to view

Areas of Expertise

Writing/Articles  
Publishes articles covering:
Marketing Strategy
B2B Marketing
Social Media
Mobile

Presented at:
MarketingProfs 
Sun Microsystems
SES
SBMU
American Marketing Assn.
Fordham University
University of Connecticut
Stony Brook University

Speaking Engagements   

Retained for:
Strategy & Planning
Program Development
Social Media Marketing
Mobile Marketing
Training
Writing
Speaking

To win in today’s 
fast-moving business 

climate, marketers must 
combine tried-and-true 
principles with the new 

best practices…forgo the 
former your marketing 
isn’t sound, forgo the 

latter and your 
marketing isn’t

relevant.

A high-energy marketer with high-impact results.

For more than 15 years, B2B marketing specialist Christina “CK” Kerley has employed a
broad palette of marketing expertise in strategy, planning, program development, social
media and mobile for organizations ranging from the Fortune 500 to start-ups. Through 
her consultancy, CKB2B, she creates value for companies by identifying the profit 
opportunities of this new age while guiding professionals through its ever-evolving new 
media, practices and challenges. 

Her unique insights and vibrant personality have made her an engaging blogger, trainer 
and speaker. 

CK has identified revenue-boosting strategies and clever programs for companies in the 
technology space including IBM, FCG, Earthweb, ISI, Verizon and Symbol Technologies. 
In the world of media, her work includes projects for Publicis/Optimedia and the 
Syndicated Network Television Association—an organization of the top TV studios 
including Paramount, Warner Bros., Disney and NBC-Universal.

Praised for her smarts, creativity and energy, CK ranks in Smarter SM’s “100 Smartest 
People in Social Media”,  451Marketing’s “Top Social Media Strategists to Watch in 
2010” and Ad Age’s “Power 150 Bloggers”. She has presented at industry events for Sun 
Microsystems, MarketingProfs, SES and The American Marketing Association, as well as 
Fordham University, Stony Brook University and the University of Connecticut.

In addition to publishing her own popular B2B Marketing Blog, she contributes marketing 
insights to media outlets including MarketingProfs, the Web's largest marketing resource 
with more than 350,000 subscribers, and B2B Marketing Online, the U.K's leading B2B 
marketing publication.
 
Her views and advice have been cited in such media outlets as: Inc. Magazine, B2B 
Marketing Magazine, Folio Magazine, The New York Post, MarketingProfs, MediaPost, 
iMedia Connection, Film Journal International, The Madison Avenue Journal, The Hartford 
Courant, Times of Oman and Tactics Magazine. 

CK received her BA from Wesleyan College and studied for her MBA at Fordham 
University. She is based in New York City.


